To investigate the use of specific design techniques
To evaluate these techniques used to appeal to an audience







Traditional Purpose of Design
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Traditional Forms of Persuasion

EG: A Celebrity, Someone in a uniform,
"professionals”

EG: Fear- Get this or¢ Desire- Sex Appeadl
Empathy-Sad Kids, Cute Animals

Hunger- Delicious looking food- heat
radiating off...juicy.. better than real life

Facts, Percentages , Wordy, Lots of
information, Charts, Figures




ATAR DESIGN Forms of Persuasion




Image Analysis

Examine the image you have

Design Toolkit
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That's why we insure women i 1st for women
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DOUBLE LAIT




Campaign Analysis
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Toolkit :

THE DESIGNER’S TOOLKIT
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ALL THE MUSCLES YOU NEED. STIHL

ALL THE MUSCLES YOU NEED. 5TIHL
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For any Hair Type
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